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2.1 é’ﬁénulé’é'auﬁﬂﬁ'wﬁm‘, (Involve stakeholders): WiladAtywesnisvi SROI 5143‘35\?%31415&314@8
ugilaurivuauarneyad fynasanssuauns
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4.3 384 Input - Output
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2) OUTPUT HasaidsuSinamasianssud Lﬁﬁ‘ﬁulﬂugﬂﬁ‘i‘i (s / 518 STK)

3) AMVUANTOULUINIINITAINUA ﬂaq'm;::’j‘zhulﬁ;alamé’a (Stakeholders List) 7 Lz ay
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4.4 33 IMPACT PATHWAY

1) agURanssuninetns (Input) wazradws (Output) tilugmaiuasuutas (Outcome)

2) OUTCOME madws nawas uaznisAsuuasiifietiuain gafanssy uagasandiiumens
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(Unintended)
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5.3 fuadi nuazUspiduganinadns

5.4 USuyanmuadnsiiiangas (Adjust Impact)

55 ﬁﬂmmndaHmamauLmumiamumqﬁmu (SROI Ratio)
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